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This Week: Advance Local's Tim Kennedy
President of Advance Media New York (a.k.a The Post Standard)
Program Committee

Tim Kennedy is the 
Regional President for 
Advance Local, oversee-
ing operations in New 
York, Pennsylvania and 
Massachusetts. He serves 
as president of Advance 
Media New York and 
MassLive Media.  

Kennedy was appointed 
President of Advance Media New York 
in 2012 where he has led the transfor-
mation of The Post-Standard and syr-
acuse.com into a digitally-focused and 
media company.

In February 2017, he took on over-
sight of MassLive Media where he is 
guiding the team through a market ex-
pansion from its home base in Western 
Massachusetts to a statewide presence. 
His role expanded in January 2018 to 
include oversight of PA Media group.

MassLive Media, Advance Media 
New York and PA Media Group are 
part of Advance Local, one of the na-
tion’s leading digital media and mar-
keting companies, reaching more than 
50 million people throughout the U.S., 
across multiple platforms.

Under Kennedy’s leadership, the Syr-
acuse-based operation has doubled its 
audience and digital revenue and cre-
ated NYup.com - the fastest growing 
website about Upstate New York.  syr-
acuse.com was recently recognized as 
the best-read newspaper website in the 
country and the Syracuse Post-Stan-
dard was recognized as the second-best 

read Sunday newspaper 
in the US.  Advance 
Media New York won 
28 journalism awards 
– more than any other 
newsroom in New York 
State – in the most re-
cent State Associated 
Press Awards.

MassLive Media has 
operations in Spring-

field and Worcester, 
Massachusetts. Since Kennedy joined 
the organization, the team has achieved 
significant digital revenue growth and 
their news brand - masslive.com - has 
reached record audience levels.  PA 
Media Group recently won an Emmy 
for its in-house video production cov-
ering the state’s opioid epidemic.

Kennedy previously worked in the 
operations, strategy and start-up of nu-
merous digital media companies.  He 
has been involved in over $300 million 
of transactions involving digital media 
companies.  Most recently he served 
as the General Manger of Rodale.com 
and was the CEO of The Morning Call 
in the Lehigh Valley Pennsylvania. 

He is originally from Detroit Michi-
gan. His undergraduate degree is from 
Western Michigan University and his 
MBA is from the Kellogg School at 
Northwestern University.

Tim lives in Manlius with his wife 
Susan and has three children.  He is 
a board member of the Centerstate 
CEO, Crouse Hospital and the New 
York News Publishers Association.  z
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JANUARY 4
12:00 pm 

RCS Club Meeting 
Members Lounge

Program: 
Tim Kennedy: 

President, Advance Media New York

JANUARY 11
11:00 am 

Rotary Club of Syracuse Board of 
Directors January Meeting

12:00 pm 
RCS Club Meeting 
Members Lounge

Program: 
Syracuse Mayor Ben Walsh

JANUARY 18
11:00 am 

Syracuse Rotary Foundation 
Trustee January Meeting

12:00 pm 
RCS Club Meeting 
Members Lounge

Program: 
Rev. Brian Konkol, Dean 

Hendricks Chapel: MLK Message

JANUARY 25
12:00 pm 

RCS Club Meeting 
Members Lounge

Program: 
Shawna Craigmile Scaccia, 

Upstate Hospital, Health Care

FEBRUARY 1
12:00 pm 

RCS Club Meeting 
Members Lounge

Program: 
TBA

A Look Ahead

Tim Kennedy will speak Friday.
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FRIDAY  |  JAN 11 
THE ROTARY CLUB OF SYRACUSE 
B O A R D  O F  D I R E C T O R S
JAN. MEETING  |  11:00AM  |  DRUMLINS

31 The number of 
cards left in the 
Queen of Hearts 
drawing on 1/4

NO ROTARIAN BIRTHDAYS

New Member Application: 
Notification Week 2 of 2

Membership Committee

In accordance with the by-laws of the Rotary Club of  
Syracuse, Inc., the following prospective member: Thomas 
G. Dwyer, has been approved for membership in The 
Rotary Club of Syracuse, Inc. by the Board of Directors 
on December 14, 2018. By-Law Article X - Election to 
Membership, Section 1 - Active members, Sub-section 3 
and 4, state:
3) Upon submission of the application to the Classifications 
and Memberships Committees, the name of the proposed 
member, the firm represented, the classification under 
which he or she is proposed, and the name of the sponsor 
shall be published in the Rotary Press for two successive 
weeks, during which period any member of the Syracuse 
Rotary Club in good standing may file written objections 
with the Rotary Office, which shall refer the same to the 
proper committee for consideration.
4) Upon completion of the publication an the deliberations 
of Classifications and Membership Committees, the 
Committees shall report at the next meeting of the Board 
of Directors. If both Committees recommend approval, 
the Membership Committee shall move for election of the 
prospective member.
The individual listed below has voluntarily submitted an 
application for membership to the Rotary Club of Syracuse, 
Inc. via electronic form at www.syracuserotary.org. This is 
the second of two Syracuse Rotary Press publications for 
this applicant.

*********************************************************************
DATE OF APPLICATION:  ............................. DECEMBER 14, 2018
PROSPECTIVE MEMBER:  ..........................THOMAS G. DWYER
FIRM/EMPLOYER:  ............................................................ RETIRED 
POSITION / TITLE:  ..........HEAVY TRUCK - SALES MANAGER
SYRACUSE ROTARIAN SPONSOR:  ...............KIMBERLY DWYER
RECEIVED VIA: ....................... WEBSITE APPLICATION FORM
*********************************************************************
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Scene & Herd Reboot:
A Recap of the December 21 Meeting

Anonymous Syracuse Rotarian

Friday, December 21 ~ A nice sunny winter day brought a 
sizable group of Rotarians to Drumlins for our last meeting 
of the year. Members Lounge was decorated for the season, 
and everybody seemed to be in good Christmas spirits. Back 
from recent surgery, Prez Kevin cheerfully gaveled us to or-
der, led us in the Pledge, called on PP Brad for a full throated 
rendition of God Bless America and introduced Rev. Bob 
Sherburne who shared his usual thoughtful invocation, urg-
ing us to give thanks to our God for our many blessings and 
the hope that He will help us to find peace in the new year.

PP Jim Morrow announced that the annual P&C grants 
have been finalized and approved in the aggregate amount of 
$29,200 and will be distributed early in 2019 to 15 worthy 
charities. He also urged members to generously  support the 
P&C campaign this year so as to help replenish the coffers for 
future grantees. The goal again this time around is $10,000.

On the 50/50 Butch De Angelo won the right to draw 
for the red queen but  missed by a mile, leaving the $5 to a 
surprised Prez Kevin. Happy Dollars emerged from PP Jim 
Glad (give thanks for the winter solstice), Prez Kevin (2018 
has been good to him), Dr. Daya (announces yet another 
amazing charitable initiative) and Jim Yonai (kudos to the 
P&C committee for another banner year of grants, under PP 
Jim’s leadership).

Prez Kevin introduced our own Rev. Bob Sherburne to 
share a timely Christmas message, which Bob did in great 
form and substance as he framed it with familiar (and some 
not so familiar) Christmas carols. At Bob’s urging we sang 
such favorites as Angels We Have Heard on High, Silent 
Night, Hark the Herald Angels Sing and Come All Ye Faith-
ful, all in support of Bob’s message that we should yearn for 
a Christmas with a faith foundation full of inspiring music. 
You might say we sang our faith today and were inspired by 
the experience. Thanks, Bob!

And Merry Christmas and Happy New Year to all.  z

SYRACUSE MAYOR BEN WALSH
VISITS SYRACUSE ROTARY

JANUARY 11
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A Little History of Our Post Standard
Current Circulation: 71,000 ~ 120,000 on Sunday
wikipedia.org

The Post-Standard was founded in 
1829 as The Onondaga Standard. The 
first issue was published Sept. 10, 1829, 
after Vivus W. Smith consolidated the 
Onondaga Journal with the Syracuse 
Advertiser under The Onondaga Stan-
dard name. Through the 1800s, it was 
known variously as The Weekly Stan-
dard, The Daily Standard and The Syr-
acuse Standard.

On July 10, 1894, The Syracuse Post 
was first published. On Dec. 26, 1898, 
the owners of The Daily Standard and 
The Syracuse Post merged to form The 
Post-Standard. The first issue of the 
newly merged paper was published 
Jan. 1, 1899. The merged company was 
based at 136 E. Genesee St. in Syra-
cuse. By 1900, Syracuse had a popu-
lation of 135,000 and the publication 
had a "sworn circulation" of 17,575 
daily, 12,571 semi-weekly and 15,195 
on Sunday. It was touted as "a clean, 
wholesome, aggressive, up-to-date 
newspaper." 

The newspaper bragged that "The 
Post-Standard has a larger circulation 
than any other daily paper between 
Greater New York and Rochester."

On July 23, 1939, publisher Samuel 
I. Newhouse entered the Syracuse mar-
ket, buying Syracuse's two evening pa-

pers, the Syracuse 
Herald and the 
Syracuse Journal, 
and then merging 
them into the Syr-
acuse Herald-Jour-
nal. He also 
launched a Sunday 
paper, the Herald 
American. In 1944, 
Newhouse bought 

The Post-Standard. 
(Later, Newhouse 
became the bene-
factor of Syracuse 

University's acclaimed S.I. Newhouse 
School of Public Communications.)

The news and editorial departments 
of the newspapers operated inde-
pendently from each other for decades. 
The Post-Standard was published in 
the morning, the Herald-Journal in the 
afternoon, and the Herald American 
on Sundays. Until 1971, when a new 
building on Clinton Square opened, 
the newspapers were published in sep-
arate locations. The newspapers became 
known collectively as The Syracuse 
Newspapers. By the turn of the cen-
tury, it became apparent that Syracuse 
could no longer support two newspa-
pers. The Herald-Journal closed in Sep-
tember 2001, and was merged into The 
Post-Standard.

The newspaper company was an early 
adopter of digital media. The company 
launched digital audio services deliv-
ered via telephone in the early 1990s 
under the direction of John Mariani 
and Stan Linhorst. The company, under 
then Director of New Media Stan Lin-
horst, started Syracuse.com in Novem-
ber 1994. The newspaper collaborated 
with Syracuse University's iSchool on 
the launch. At first, the website was 
branded Syracuse OnLine and until the 
summer of 1995 operated on a server 
hosted at syr.edu. Few newspapers were 
establishing websites back then; most 
were partnering with CompuServe, 
Prodigy (online service), America On-
line or other proprietary systems.

In December 2001, the newspaper 
began printing on a new offset lithog-
raphy press made in Switzerland by 
Wifag. The 750-ton five-story press al-
lowed for color on just about every page, 
and the newspaper soon began using 
the front-page motto, America’s Most 
Colorful Paper. The press is housed in 
a 45,000-square-foot, glass-enclosed 
"press hall" constructed at the back of 
the newspaper building. The Wifag 

press replaced a 33-year-old machine 
using the letterpress technique.

In 2012, Advance, following a path 
used in its other markets and continu-
ing its digital pioneering, established a 
new business structure and company, 
Syracuse Media Group, to emphasize 
its digital future. The news/editorial, 
advertising and marketing staffs were 
incorporated into that company. Their 
offices moved to 220 S. Warren Street. 
Support services for The Post-Stan-
dard, including the press and press 
staff, remain in the Clinton Square 
building at 101 N. Salina St., Syracuse. 
In 2015, the Syracuse Media Group 
name changed to Advance Media New 
York, reflecting the company's wider 
geographic ambition. The news staff, 
equipped with mobile devices, write 
and photograph exclusively for the 
company's digital media. A separate 
staff of curators monitors the output 
and chooses content to be published 
in print. The move from the Clinton 
Square building, where The Post-Stan-
dard presses still operate, emphasized 
the digital mission of the new company. 
News coverage is overseen by Director 
of Content John Lammers. Advertising 
and marketing are overseen by Michele 
Sardinia, vice president of digital solu-
tions, William Allison, vice president 
of sales, and Annette Peters, marketing 
director. Circulation and customer ser-
vice are overseen by Thomas Brown.  z

Samuel Irving Newhouse 
Sr. (1895 - 1979) had 
an estimated net worth 
of US$1.5 billion at the 
time of his death.
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The Times Square Ball Drop - Over 100 Years in the Making
Editor

In 1903, The New York Times news-
paper was about to open their new 
headquarters in what was then known 
as Longacre Square. The paper's owner, 
Adolph Ochs, decided to commemo-
rate their opening with a midnight fire-
works show on the roof of the building 
on December 31, 1903. 

After four years of New Year's Eve 
fireworks celebrations, Ochs wanted a 
bigger spectacle at the building to draw 
more attention to the newly-renamed 
Times Square. An electrician was hired 
to construct a lighted Ball to be low-
ered from the flagpole on the roof of 
One Times Square. The very first drop 
was on New Year's Eve 1907, one sec-
ond after midnight. Though the Times 
would later move its headquarters, the 
New Year's Eve celebration at One 
Times Square remains a focal celebra-
tion for the world.

The Ball has gone through some 
major transformations in its 100-plus 

years of partying. The original Ball 
was replaced in 1920 with a 5-foot, 
400-pound iron Ball. This Ball lasted 
to 1995, when a third Ball debuted, 
adding rhinestones and a computerized 
lighting system featuring strobe lights. 
For the arrival of the new millennium, 
an entirely new Ball was constructed. 
Weighing 1,070 pounds and measuring 
6 feet in diameter, the fourth ball was 
covered with 504 Waterford Crystal 
triangles illuminated with 168 halogen 
bulbs outside. Internally, 432 bulbs of 
clear, red, blue, green and yellow colors 
along with strobe lights and spinning 
mirrors lit up the night. It was retired 
on December 31, 2006 newly rigged 
with light-emitting diodes.

In honor of the Ball Drop's 100th 
anniversary, a fifth design debuted New 
Year's Eve 2008. Manufactured again 
by Waterford Crystal with a diame-
ter of 6 feet, weighing 1,212 pounds, 
it used LEDs, computerized lighting 
pattern, and can produce over 16.7 
million colors, but only consumes the 

electricity of 10 toasters! The 2008 Ball 
was only used once and a sixth new Ball 
debuted on New Year's Eve 2009 and is 
still in use.

Today's Ball is 12 feet in diameter, 
weighing 11,875 pounds. While re-
taining the 2008 design, this Ball was 
rebuilt double its previous size. To ac-
commodate this new Ball, the flagpole 
was also enlarged, now rising 475 feet 
above the street. It remains atop One 
Times Square year-round, reminding 
the people below of the most exciting 
night of the year, and building the an-
ticipation.  z
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Happy New Year!!
Did you know? In order to realign the Roman calendar with the sun, Julius 

Caesar added 90 extra days to the year 46 B.C. when he introduced his new 
Julian calendar. However, all AT&T fees and taxes were still due at the end of 

their respective original month, no exceptions, regardless of sun location.
If it wasn't for Caesar, it would be January 

4, 2346. Before wireless communication or 
Caesar, the early Roman calendar consisted of 
10 months and 304 days, with each new year 
beginning at the vernal equinox; according 
to tradition, it was created by Romulus, the 
founder of Rome, in the eighth century B.C. 

A later king, Numa Pompilius, is credited 
with adding the months of Januarius and Feb-
ruarius. Over the centuries, the calendar fell 
out of sync with the sun, and in 46 B.C. the 
emperor, Julius Caesar, decided to solve the 
problem by consulting with the most prom-
inent astronomers and mathematicians of his 
time (the equivalent of today's Brad Strait and 
Bob Sargent). He introduced the Julian calen-

dar, which closely resembles the more mod-
ern Gregorian calendar that most countries 
around the world use today.

As part of his reform, Caesar instituted 
January 1 as the first day of the year, partly 
to honor the month’s namesake: Janus, the 
Roman god of beginnings, whose two faces 
allowed him to look back into the past and 
forward into the future. Romans celebrated by 
offering sacrifices to Janus, exchanging gifts 
with one another, decorating their homes with 
laurel branches and attending raucous parties.

In medieval Europe, Christian leaders tem-
porarily replaced January 1 as the first of the 
year while Pope Gregory XIII reestablished 
January 1 as New Year’s Day in 1582.  z


